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Kids Help Phone - Target Audience

If you're
thirsty,
you're
already
dehydrated.

Proactivity is key when
addressing mental health.

Kids Help Phone can mitigate high-cost crisis situations,
by narrowing our target to reach younger kids ahead of
major life stages such as starting school, getting their

first cell phones & joining social media.




Kids Help Phone - Target Insights

Youth are more likely to reach out for help reactively, after they have been exposed to
difficult situations. However, research indicates that proactively teaching kids

coping strategies results in stronger problem solving abilities and better mental
health in their adult lives.

One of the most common coping strategies for school-age children is imaginary

friends, with an estimated 65% of kids using this strategy to cope with fears,
explore ideas and gain a sense of competence .

Prevention of Mental Disorders - A Report of the \World Health Organization
Today's Parent - Why kids invent imaginary friends
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my
ginar
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Kids Help Phone - Strategy & Idea

Elevate the KHP platform to include a feature where youth can create an avatar that
represents their imaginary friend. Councillors on the platform communicate with kids
as their personal avatar, and help them navigate everyday situations in a positive way.
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Kids create Profile is Profiles are Councillors differ End result is a
imaginary created and inked across by platform, but multi-platform,
companion on saved to that multiple look and feel personalized

KHP platform specific user channels stay consistent youth service



Kids Help Phone - Innovative Media Solution

|The art of

o
Sto r te | | ' n Launch the platform through different stories that will
inspire kids to get started on their own adventure.
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Co-brand f“
short with cineg
run 1N theatres and
across relevant online
children’s content.




Kids Help Phone - Effectiveness & Results

Interactions-

150K

new profiles created

X3.5

engagements

*1.5M base activity + 500K incremental

children’s book
200K impression | $100,000

cineplex feature
2M impressions | $350,000

online video
800K impressions | $50,000



Kids Help Phone - Summary

target

Youth who are
navigating major life
milestones

strategy

A platform to help
Kids further develop
these strategies

insight
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150K new profiles
to drive incremental
engagements




